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Introduction

 Chris Pringle, MILT

 Executive Publisher – Transport, Elsevier Ltd

 Former Council Member of Association for European Transport

 Member of TRB Committee ABG40:                                    
Library & Information Science for Transportation

 27 years in academic publishing

 22 years publishing transportation research

 Elsevier publishes >1,500 transportation research articles 
annually
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Outline

 Creators of Transportation Research

 Benefits sought from creating Transportation Research

 Users of Transportation Research

 Role of the Publisher

 Current challenges

 Sustainable business models for Dissemination of Research
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Role of the Publisher
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Current Challenges in Publishing

Assisting Authors

Quality Control

Archiving

Dissemination

Protecting IPR

Plagiarism!

Open Access!

Licensing!

Copyright!



10

Current Challenges

Assisting Authors

Quality Control

Archiving

Dissemination

Protecting IPR

Plagiarism!

Open Access!

Licensing!

Copyright!

COPE –
Committee on 

Publication Ethics

CrossCheck 

software

Many OA 

options

NIH etc 

collaborations

RRO 

collaborations

Industry 

standards

Enforcement 

vs pirates

PERK –
Publishing Ethics 

Resource Kit

Repository 

creation/mgt

New business 

models



11

Sustainable Business Models for Research Dissemination
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Summary

 Diverse forms of research results

 Diverse creators and users of research, with diverse needs

 Publishers provide many specialist services

 Specialist publishers are “infrastructure”

 Infrastructure needs sustainable business models

 Consult a specialist about your research dissemination needs!
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Questions?


